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Audi Solitaire and Solitaire Automotive Group has been hosting MTA apprentices for over a decade.
Service Mananger, Dee Bueti said, “We choose the MTA because they find candidates who are a 

good fit for us. We don’t have to trawl through 50 applicants, the MTA’s done it all for us.”

Our hosting fees will cover your apprentice’s superannuation, annual and sick leave, 
personal development, safety gear and tools, counselling services, wages and payroll tax.

You don’t even pay the apprentice while they’re at 
Trade School or on Leave either. 

If you are looking for a well-supported automotive apprentice, the MTA’s GTO can assist you.
Contact Jason Polgreen, GM Apprentice Employment Services, 

                            by calling                           or emailing8241 0522 jpolgreen@mtasant.com.au
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The MTA is your Apprentice 
Recruitment Solution

The MTA is making apprentice hiring easy for automotive 
businesses so you can get on with running your workshop.
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Advertise in the Motor 
Trade Magazine.
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MODERNISING THE MTA’S 
CONSTITUTION
A signifi cant amount of work has gone into 
modernising our Association’s governance. 
On April 6, a new MTA constitution was 
approved and is now operational. The new 
constitution has involved a reorganisation 
of the Board of Management and Executive 
Committee into a single Board as the 
primary governing body of the MTA and the 
creation of an Industry Advisory Council. 
This new structure will benefi t members 
by driving effi cient governance, separating 
industry policy discussions from those of 
operations and fi nance.

Members of the Industry Advisory 
Council will play a key role in identifying 
policy positions from their divisions for 
consultation. Those on the council will take 
a leadership role with Divisional Chairs 
and work with the MTA to marshal better 
outcomes for automotive businesses in 
South Australia and the Northern Territory.

Elections of the Board will also change, 
leading to a more direct process for 
the election of Board members while 

continuing to provide representation 
across the MTA’s membership and 
ensuring the most appropriate candidates 
are elected to represent your business. 

THE AUTOMOTIVE INDUSTRY 
CONTINUES TO SHOW ITS RESILIENCE
Looking at the latest economic data, 
it shows us what we all know, that 
unemployment is up and business 
confi dence is down across many 
industries. Amidst this crisis however, 
the automotive industry has shown 
its resilience and I congratulate MTA 
members who have risen to the challenge 
that this health and economic situation 
has presented. I hope the worst of it is 
behind us and as restrictions ease, life can 
return to some version of normality. 

In addition to enticing more business 
to your doors, staff and apprentice 
retention will be a key part to recovery. By 
supporting your apprentice’s on the job 
learning and keeping them at work in some 
capacity, you can help to retain them in our 
industry and ensure that the skills shortage 
will be minimalised. 

THE ROAD OUT OF COVID-19
Your Zone and Divisional Chairs have been 
having weekly meetings and briefi ngs 
with MTA management to ensure that 
our strategy to help your business is 
consistent and those in positions of 
governance are informed of your issues. 
Your Zone and Divisional Chairs are 
essential conduits for vital information 
in the industry. Their support and council 
has been critical in providing the MTA with 
strategic advice that continues to help your 
businesses. 

The MTA’s Membership Portal and daily 
communications have been well received 
by members. These communications have 
kept members up to date with Workplace 
Relations developments, our continued 
advocacy to government on your behalf 
and stimulus measures that can help you 
and your business survive and recover. 

Finally, I would like to thank members, host 
employers, staff and apprentices for their 
ongoing efforts in supporting the industry. 

Remember, our industry is Stronger 
Together. 

Taff from Taff’s Auto Repairs.

CHAIRMAN’S 
REPORT
MTA CHAIRMAN
FRANK AGOSTINO
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MTA Member, Bridgestone Select Aberfoyle Park.

MTA Member, South Central Motors.
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6    CEO’S MESSAGE

During the COVID-19 period, the health and safety of your 
staff and customers, as well as business survival, have been a 
major focus. Moving forward, these will be our key priorities for 
members. 

MTA members require confi dence to continue trading and
in response to this need, we will strengthen and refi ne our
support through a number of communications, marketing and 
advocacy strategies.  

The training and employment of automotive apprentices will 
continue to be vital for automotive businesses to recover and the 
MTA’s Training and Employment services are as always, available 
to assist in any way it can. 

Our advocacy has already been strengthened at every 
opportunity and our membership surveys and communication 
to State, Territory and Federal Governments have been vital to 
ensuring that you all have a voice and your concerns are heard. 
We have been working closely with our interstate counterparts 
and the MTAA to demonstrate to key Ministers of the areas 
where stimulus measures can be improved or additional 
measures required. 

I continue to have an active position on the South Australian 
Premier’s Industry Response Council and be the voice for 
members while our advocacy team continues to knock on the 
doors of key Ministers on your behalf. 

With restrictions easing and members looking towards recovery, 
our Industry Engagement, Member Engagement and Workplace 
Relations staff are all getting back out on the road to support 
your business. 

It has been pleasing to see members engage with our daily 
communications and access the information and resources in this 

portal. The feedback I have received from members has been very 
positive and I encourage you to keep checking into this portal for 
clarifi cation on any government stimulus measures, restrictions, 
policies and signage that you can use. 

We are hopefully embarking on the tail-end of the pandemic and 
it is reassuring to see that both Federal and State / Territory 
Governments are easing restrictions and focusing on the road 
out of this health and economic crisis. It’s a testament to what 
Australia can achieve in a time of crisis to protect each other. It 
is very important to remember that while restrictions are being 
eased in stages, hygiene and social distancing measures will be 
essential to ensure that a surge in virus numbers does not occur 
or this good work will be for nothing and we could see strict 
restrictions back on the table.

Our advocacy activities have seen wins in other areas as well. The 
new schedule of regulations to the Franchising Code of Conduct 
will start to address power imbalances within automotive franchise 
agreements in regards to new car dealers. We will continue to 
advocate for similar schedules for other automotive sectors 
including farm machinery and motorcycles. We were also successful 
in persuading the Federal Government to extend its expansion of the 
instant asset write-off scheme until the end of 2020. 

Moving forward, we will continue to advocate on the issues 
identifi ed by Divisional Committees, compulsory light vehicle 
inspections, advocate for stronger government recognition of 
automotive training and employment measures and assistance in 
fi ghting the skills shortage that continues to affect our industry.  

Finally, I want to thank those automotive businesses who have 
recently renewed their membership for the upcoming year. 
The team and I look forward to working with you, continuing 
to provide the best possible service aimed at protecting and 
growing your business.
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MTA ON THE ROAD

AUTO IS OPEN FOR BUSINESS

THERE HAS NEVER BEEN A BETTER TIME TO BUY, SERVICE OR REPAIR A VEHICLE

The MTA’s Specialists are back out on the 
road to assist members. Our Auto is Open for 
Business and On the Road Again campaigns 
are also helping to bring customers to your 
doors, spreading the word to the public that 
there has never been a better time to buy, 
service or repair a vehicle and to look out for 
the MTA sign, a sign that they can rely upon. 

The MTA has been assisting members with 
essential Workplace Relations services and 
industry advice.  This has included resources 
that encourage good hygiene and social 
distancing measures, providing peace of 
mind for customers. 

With the economy opening up again and 
customers returning to ‘bricks and mortar 
stores’, the automotive industry is to be 
congratulated for remaining strong during 
these unprecedented economic times and 
your MTA will be here to help when you 
need us. 

Rob Nash from Chrities Beach Auto Wreckers.

M O T O R  T R A D E  www.mtasant.com.au

“WE’RE STILL HERE AND 
STILL DELIVERING!”

ROB NASH, OWNER OF CHRISTIES 
BEACH AUTO WRECKERS
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“BUSINESS IS BACK BUT WE ALL NEED 
TO ADAPT OUR MINDSETS TO THE NEW 
NORMAL.”
DARRELL WADSWORTH, DEALER PRINCIPAL OF NEWSPOT MOTORS

Darrell Wadsworth, Dealer Principal at Newspot Motors with 
Industry Engagement Specialist, Nathan Groves.

Newspot Motors.

Michael Phillips , Proprietor of Gawler Caravan Centre.

“WITH THE EASING OF LOCAL TRAVEL 
RESTRICTIONS WITHIN SA, IT’S TIME TO 
GET OUT OF THE HOUSE AND BACK ON THE 
ROAD, BUT MAKE SURE YOUR CARAVAN 
HAS BEEN SERVICED BEFORE YOU HEAD 
OFF AND ENJOY A HASSLE-FREE BREAK.”

MICHAEL PHILLIPS, PROPRIETOR OF GAWLER CARAVAN CENTRE

www.mtasant.com.au M O T O R  T R A D E
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“WHEN COVID HIT, WE 
GOT PREPARED WITH 
BOLLARDS AND HOSPITAL 
GRADE PPE TO KEEP US 
AND CUSTOMERS SAFE. 
WE ALSO ARRANGED FOR 
A MONTH’S WORTH OF 
SUPPLIES AND WE’VE 
SEEN AN AVERAGE OF 
ABOUT 40 VEHICLES 
PER WEEK FOR REPAIR. 
WE’RE STILL OPEN AND 
VERY BUSY.”

MICK CARUSO, OWNER OF THE BODY 
REPAIR SHOP

Mick Caruso, Owner of The Body Repair Shop pictured with MTA Field Offi cer, Rana Stanford.

M O T O R  T R A D E  www.mtasant.com.au
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Marianna at Welland Crash Repairs.

“YES, WE ARE OPEN! WELLAND 
CRASH REPAIRS IS COMMITTED TO 
ENSURING THE HEALTH AND SAFETY OF 
OUR CUSTOMERS AND EMPLOYEES.” 
#OPENFORBUSINESS

MARIANNA, WELLAND CRASH REPAIRS

John Siciliano, Owner of Axle Co. Mechanical.

“WE QUICKLY 
IMPLEMENTED HYGIENE 
AND SAFETY PROTOCOLS 
RELATED TO THE VIRUS 
WHICH REASSURED 
OUR CUSTOMERS THAT 
WE CAN PROVIDE A 
SAFE SERVICE. I FOUND 
THE DOWNLOADABLE 
INFORMATION FROM 
THE MTA’S MEMBERSHIP 
PORTAL HELPFUL WHEN 
WE WERE MANAGING THE 
CHANGING ENVIRONMENT, 
NOT ONLY FOR THE 
PROTECTION OF OUR 
CLIENTS BUT ALSO FOR 
OUR EMPLOYEES.”

JOHN SICILIANO, OWNER OF AXLE CO 
MECHANICAL

www.mtasant.com.au M O T O R  T R A D E
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ADVOCACY OVERVIEW

MTA Members at the Hills & Murraylands Zone Meeting.

The past quarter has undeniably been one of the most turbulent 
and challenging for the automotive industry and broader economy 
in living memory.

From the fi rst signs of disruption, the MTA took decisive action 
to communicate with our members on a regular and at one stage 
daily basis, on the myriad of Government assistance measures in 
response to COVID-19, JobKeeper and key Government decisions 
which have impacted members. 

Along this journey, we have engaged with you more than ever, 
providing members with advice on accessing funding and bringing 
the voice of the automotive industry to all levels of Government.

Through our CEO, Paul Unerkov, and National MTAA CEO,
Richard Dudley, we maintained direct lines of communication 
to political leaders from the Prime Minister, State and Federal 
Treasurers, the South Australian Premier and NT Chief Minister,
as well as key government bodies coordinating the economic
and health response. 

It was through our strong advocacy efforts that we were 
successful in persuading the Commonwealth Government to 
extend its expansion of the instant asset write off scheme until 
the end of 2020. We are also pleased that the State Government 
listened to our calls for support for operator’s accreditation relief 
for tour and charter operators who are among the hardest hit.

FRANCHISING CODE OF CONDUCT
The new schedule of regulations to the Franchising Code of 
Conduct, which came into effect in June, has been a massive 

step forward in addressing power imbalances that exist within 
franchise arrangements in the automotive industry. After decades 
of advocacy, we are pleased to see that new car dealers are 
now in a unique position of having their own schedule within the 
Franchising Code of Conduct. There is however, more work still to 
do to address the power imbalance that automotive franchisees in 
other industry sectors are facing. 

As time goes by, and with the easing of restrictions, the 
Government is shifting its attention back to addressing important 
industry issues and away from focusing solely on responding to 
COVID-19. This is a welcome return to business as usual and the 
MTA stands ready to bring your voice to matters of importance on 
behalf of the automotive industry. 

Some of the key priorities for the automotive industry which are 
on the horizon include:

• Engaging with the National Transport Commission (NTC) on 
the Heavy Vehicle National Law (HVNL) Review 

• Expansion of the Automotive Franchising Code of Conduct to 
include other automotive businesses such as motorcycle and 
farm machinery retailers and enhancing what we have secured 
already

• Monitoring any changes to JobKeeper and its July review

• Working with Government in the fi ght against illegal backyard 
operations

• Raising our profi le with all political parties ahead of the
NT election

12
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• Stronger government recognition of automotive apprentices in 
addressing skill shortages

HEAVY VEHICLE INSPECTION SCHEME DELAYED AGAIN
The South Australian Department of Planning, Transport and 
Infrastructure, has decided to cease procurement activities 
and will not proceed with Stage Two periodic heavy vehicle 
inspections and the provisioning of the Heavy Vehicle Inspection 
Scheme (HVIS) at this time.  

It is disappointing that after three years, the State Government’s 
requirements for the scheme could not be achieved by tendering 
parties and that no recommendation was made to award a 
contract for Stage Two annual heavy vehicle inspections. 

Looking holistically at road safety in South Australia, we are 
currently the worst performing State on the mainland. If we 
were to match the Victorian fatality rate of 3.95 per 100,000 
population, 47 South Australian lives could have been saved 
in the 12 months to March this year and vehicle inspections 
would have contributed to a drop in fatalities, ensuring the 
roadworthiness of vehicles. 

The MTA will continue to call for strong action on vehicle 
inspections from the State Government, not more delays, in the 
interests of saving lives on our roads.

YOUR ENGAGEMENT WITH US CONTINUES TO BE THE KEY 
TO OUR ADVOCACY
In refl ecting on our advocacy efforts during this period we have 
worked to ensure that the voice of the automotive industry is 
heard at every stage. Engagement with our members has driven 
our activity and this has been critical to submissions we have 
made in areas such as:

• The Senate Inquiry into Holden

• Fuel Watch App in South Australia

• Skilled Migration

• Agricultural Machinery aftermarket sales

• Northern Territory Budget submission

• Return to Work (RTW) Injury Amendment Bill 2020 (NT) 

• Return to Work (COVID-19) Injury Amendment Bill 2020

As always, it is our engaged members, divisions and the broader 
automotive industry that have given the MTA the strength, 
respect and persuasiveness that allows us to protect and grow 
your businesses.

The MTA will continue to call for strong action on vehicle
safety from the State Government in the interests of saving lives 
on our roads. 

“WITH ANOTHER BUSY PERIOD AHEAD, 
WE LOOK FORWARD TO WORKING WITH 

YOU TO SUPPORT OUR INDUSTRY.”

ADVOCACY OVERVIEW
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KEEPING OUR GROUP TRAINING 
APPRENTICES AT WORK

The MTA’s Group Training Organisation (GTO), Student Support 
Officers, Advocacy team and national association, the Motor 
Trades Association of Australian (MTAA), have been working 
hard behind the scenes to ensure that host employers and our 
apprentices are supported during these challenging times.

Part of this support has been securing the Federal Government’s 
JobKeeper payments of $1,500 per fortnight for the vast majority 
of MTA Group Training apprentices whose host’s meet eligibility 
criteria and reducing our charge out rate for hosts to a flat $310 
per week, regardless of an apprentice’s trade or year level. 

The MTA Field Officers have been essential in working directly with 
host employers to get apprentices back at work. This has resulted 
in many hosts taking back their MTA Group Training apprentices 
who they regrettably had to let go due to a downturn in work. 

One host employer we have secured a positive outcome for is 
Lonsdale Auto Centre and owner, Martyn Butler, says the MTA 
helped him keep a valuable Second Year Light Vehicle apprentice, 
Ben Schahinger. 

Martyn said, “Ben is a great apprentice and it’s been good having 
him back at the business. He’s was relatively new to Lonsdale 
Auto, only being with us a few weeks before the COVID situation 
hit. Greg Bowden (MTA Field Officer) was able to get Ben off 
suspension and back at work.”

Greg said, “It’s great to see this outcome for Ben. Lonsdale 
Auto Centre is a fantastic small business and we’ll continue 
to support other automotive businesses by providing and 
supporting quality MTA apprentices that will be of benefit to 
them. I regularly checked up on his progress, kept him informed 
of his JobKeeper status in addition to getting him prepared to 
return to work.”

Ben says that Lonsdale Auto Centre is definitely a business he 
wants to stay with and looks up to Martyn as a great boss and a 
mentor. 

Ben said, “Everyone here at Lonsdale Auto Centre is really 
supportive. I get along with the team and my Field Officer, Greg 
Bowden, makes sure I’m looked after as well.”

“When COVID hit I was really shocked and stuck in limbo for 
a few weeks. The work dried up at the shop and I didn’t know 
if I could go back. I have a project car that I work on at home 
but it’s nowhere near the same as learning on the job. I was 
on suspension for about six weeks but then Greg gave me the 
call to say that my JobKeeper payments were going to start 
flowing through and I could go back to work. I was pretty stoked”, 
Ben said. 

“I’ve got mates in the industry who lost their jobs because of COVID 
and I’m really thankful of the help I got to keep mine”, Ben said. 
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(Lonsdale Auto Centre Service Technicians; Keith Butler, Ben 
Schahinger, Gordon Napier and David Shaw)

Ben has had a passion for all things automotive since high school 
saying, “I did some automotive courses in school as I always 
wanted to be an automotive electrician. I found out about the 
MTA when my high school had a visit from one of their careers 
representatives. I was thinking about going to TAFE but when I 
learnt that the MTA trained and employed automotive apprentices, 
I was sold.” 

The MTA has a number of Group Training apprentices ready 
for work. If you require an extra pair of hands in your workshop, 
you can contact the MTA’s GTO by emailing General Manager 
Apprentice Employment Services, Jason Polgreen: 
jpolgreen@mtasant.com.au or by calling 8241 0522. 

“EVERYONE HERE AT LONSDALE AUTO 
CENTRE IS REALLY SUPPORTIVE. I GET 
ALONG WITH THE TEAM AND MY FIELD 
OFFICER, GREG BOWDEN, MAKES SURE 

I’M LOOKED AFTER AS WELL.”
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Simply seeing a vintage Lamborghini, Ferrari, Bentley or Aston 
Martin motoring go past is enough to turn most heads, however it’s 
the everyday reality for the team at Marque Restoration.

The garage on Goodall Avenue, Kilkenny has had some of not just 
Adelaide’s, but Australia’s most luxurious vintage cars pass through 
its doors since they first opened in 1978.

Marque Senior Partner and founder, Gerard Miller, said the business 
was based on more than just a love affair with luxury and vintage 
cars but more so an affirmation to make a car “last forever”.

“We restore vintage and classic cars, generally models from 1904 
to the 1970s,” he said. 

“We do complete custom body builds from scratch, draw them up 
and make them out of flat sheets of aluminium or steel and we 
usually have a few of those jobs on the go.

“Being able to sit down at a drawing board and make it from there, 
that’s a real big kick.

“We also do mechanical work and servicing, and it’s practically all 
done in house.”

Despite starting the business 42 years ago, Mr Miller’s enthusiasm 
for working on luxury vehicles hasn’t wavered, it’s perhaps even 
enhanced.

“The job that I enjoy best is building cars,” he said.

“Cars in the shop now include everything from an Austin-Healey 
Sprite, Ferraris and Bentleys.

“The big thing for me is to be able to do something that lasts 
forever.

“I looked at a car I did nearly 40 years ago – it’s the second oldest 
Bentley in Australia (1928) – and it still looks beautiful, it gets 
used, it gets driven.

“We get cars back now that I did 35 years ago to strip down to the 
body and paint again and the metalwork under that paint is still 
beautiful, it might need another paintjob but we expect the car’s 
body to last forever.”

With major restorations of vehicles sometimes stretching past 12 
months Mr Miller said he formed close bonds with his customers.

“About a third of our work is from interstate and I get to work with 
a lot of really nice people,” he said.

“That’s a big part of the job, working with people to give them 
what they want.

“I always urge on the side of doing things better and making it last 
longer.

“We have won a number of ribbons at the Melbourne Motorclassica 
and one year we won with an Aston Martin DB2 which belonged to 
retired Formula One Vern Schuppan, we do a lot of cars for him.”

MARQUE RESTORATION – NEW MEMBER

M O T O R  T R A D E  www.mtasant.com.au
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Mr Miller said the range of work at Marque varied from 
general mechanical servicing to restoring an entire car body or 
customising a vehicle to the owner’s request.  

“To draw up and build a car 
from scratch out of flat sheets 
of aluminium and make it into a 
Ferrari, using a Ferrari chassis 
and running gear – to see that 
drive down the street is really 
something,” he said.

“We have a Bentley in the shop 
now that we have re-bodied the 
chassis and made it into a sports car out of a great big four door 
saloon – that’s pretty interesting stuff.

“That’s what makes it exciting, every day is different because one 
day you might be doing a supre gearbox and the next building a 
motor for a Holden or a Bentley.”

“At the Railways we made stuff to last for a long time,” he said.

“After my apprenticeship, I had about 30 jobs in five years, one of 
which was with a panel beater in Beverley.

“If you do crash work and do a perfect job on something that’s 
been accident damaged, it drives off down the road and you think, 
‘That will be in the scrap heap in five to 10 years’.

“But, if you do something like what we (currently) do, build a body 
on a Bentley or a Ferrari, that work should still be around for many 
years after I’m dead and buried.”

Mr Miller and the Marque 
team take pride in their work 
and appreciate every vintage 
vehicle’s story.

“Every car has a story and a lot 
of cars 
have belonged to the same 
family forever,” he said.

“The FJ ute we are doing was a very rusty body but the first owner 
was the great grandfather of the kids that have it now and that in 
itself makes what we do worthwhile.

“By the time we’re finished we’ve made new door skins, quarter 
panels, the works and when it goes out it is a better car than it 
ever was when it was new.

Marque Restoration joined as a new MTA Member in April this 
year looking for extra Workplace Relations support amidst the 
COVID-19 situation. 

We look forward to continue to work with them in supporting their 
business, ensuring that they continue to restore vintage vehicles 
in South Australia for many years to come. 

“BEING ABLE TO SIT DOWN AT A 
DRAWING BOARD AND MAKE IT FROM 

THERE, THAT’S A REAL BIG KICK.”

www.mtasant.com.au M O T O R  T R A D E
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On 11 May 2020, the Fair Work Commission made a determination 
varying the Vehicle Award. The determination inserted a temporary 
new Schedule J, which applies from an employee’s first full pay 
period on or after 11 May 2020 until 31 July 2020.

Schedule J changes the following award provisions during the 
coronavirus outbreak:

• Employees’ classifications and duties;

• Full-time and part-time employees’ hours of work;

• Annual leave;

• Annual leave and close downs.

The changes under Schedule J apply to employees engaged in 
vehicle industry repair, services and retail work, under Section 1 of 
the Vehicle Award.

They do not apply to employees engaged in vehicle manufacturing 
under sections 2-4 of the Vehicle Award (i.e. vehicle 
manufacturing employees, drafting, planning and technical 
employees and supervisory employees). This is because from 29 
May 2020, the Manufacturing Award will cover these employees. 

The new Schedule J also does not apply to employers who qualify 
for the JobKeeper scheme in relation to their eligible employees. 

CHANGE IN DUTIES
Under Schedule J, employers can direct vehicle industry repair, 
services and retail employees to perform different duties.

Employers can tell these employees to do any tasks that they have 
the skill and competency for, even if those tasks aren’t in their 
usual classification or normal work. The tasks need to be safe and 
within the employer’s operations. The employee also needs to have 
all the appropriate licenses and qualifications to perform the tasks.

FULL-TIME AND PART-TIME EMPLOYEES’ HOURS OF 
WORK
Under Schedule J, employers can temporarily reduce a full-
time and part-time employee’s hours of work. This is only if the 
employee cannot be usefully employed for their normal days or 
hours because of business changes related to coronavirus, or 
Government initiatives to slow the spread of coronavirus.

An employee who is directed to work less hours still accrues 
annual leave, personal leave and any other leave based on their 
normal hours.

SECONDARY EMPLOYMENT, TRAINING OR PROFESSIONAL 
DEVELOPMENT WHILE ON REDUCED HOURS
If an employee is directed to work temporarily reduced hours, they 
can request to take up:

• Reasonable secondary employment,

• Training, or

• Professional development.

Employers need to consider and cannot unreasonably refuse a 
request.

ANNUAL LEAVE
Under Schedule J, an employer can request an employee to take 
annual leave if:

• The reasons for the request relate to the coronavirus 
pandemic or Government initiatives to slow the transmission 
of coronavirus;

• It helps the employer to prevent or minimise the loss of 
employment;

• The employee will still have at least 2 weeks’ accrued annual 
leave left after taking the leave.

Employers need to consider the employee’s personal 
circumstances when making a request. They also need to give at 
least 72 hours’ notice.

Employees need to consider their employer’s request to take leave 
and cannot unreasonably refuse it.

Employees can take up to twice as much annual leave at a 
proportionally reduced rate if their employer agrees. 

An employee on leave at half pay accumulates annual leave and 
sick and carer’s leave as if they were on leave at full pay.

ANNUAL LEAVE AND CLOSE DOWNS
Employers can make an employee take annual leave as part 
of a close down (also known as a shut down) in certain 
circumstances. An employer can do this if:

• They give at least 1 week’s written notice to employees (or 
shorter if agreed)

• The close down is because of the coronavirus outbreak or 
Government initiatives to slow its transmission.

Employers can make an employee use all their accrued annual 
leave in this circumstance (meaning they don’t have to keep a 
balance of at least 2 weeks). 

If an employee does not have enough annual leave to cover the 
period of the close down, the employer can require them to take 
unpaid leave for the rest of the close down. 

If you need assistance in understanding Award changes to due to 
COVID-19, contact the MTA’s Workplace Relations team by calling 
8291 2000. 

COVID-19 AWARD FLEXIBILITY
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The JobKeeper wage subsidy scheme gives qualifying businesses 
and not-for-profit organisations access to an Australian 
Government wage subsidy to help keep your employees during 
the COVID-19 situation. It also gives them the ability under the 
Fair Work Act to give directions (called ‘JobKeeper enabling 
directions’) and make agreements with their employees to help 
manage their business in certain circumstances.

To support the implementation and operation of the JobKeeper 
scheme in Australian workplaces, temporary JobKeeper provisions 
have been added to the Fair Work Act (Fair Work Act JobKeeper 
provisions). These provisions apply to employers who have 
qualified for the JobKeeper scheme and their eligible employee. 
They started on 9 April 2020 and end on 28 September 2020.

JOBKEEPER ENABLING DIRECTIONS
The Fair Work Act JobKeeper provisions enable qualifying 
employers to give ‘JobKeeper enabling directions’ to eligible 
employees. In certain circumstances, this means that employers 
can temporarily:

• stand down an employee (including by reducing their hours or 
days of work);

• change an employee’s usual duties;

• change an employee’s location of work.

The new provisions also enable qualifying employers and eligible 
employees to make agreements to change their days and times of 
work and take annual leave in certain circumstances.

To give a JobKeeper enabling direction or make an agreement 
under the Fair Work Act JobKeeper provisions, an employer 
needs to:

• qualify for and enrol in the JobKeeper scheme

• be entitled to JobKeeper payments for the employee to whom 
the direction or agreement applies;

• be a national system employer in the Fair Work system.

Qualifying employers can only give JobKeeper enabling directions 
or make agreements under the Fair Work Act JobKeeper 
provisions for the time that they’re claiming the JobKeeper 
payment for an eligible employee.

JobKeeper directions and agreements can’t reduce minimum 
pay rates under the Fair Work Act, and terms and conditions not 
related to the direction or agreement continue (for example, sick 
and carer’s leave) while the direction or agreement is in place.

The Fair Work Act JobKeeper provisions end on 28 September 
2020. When this happens, any directions or agreements made 
under them will also end. Employees’ terms and conditions 

will revert back to what they were without the directions or 
agreements in place.

The Fair Work Act JobKeeper provisions don’t remove or change 
employees’ general protections (such as the right to exercise or 
refuse a workplace right) or protections from unfair dismissal or 
discrimination.

ARRANGEMENTS OUTSIDE OF JOBKEEPER PROVISIONS
Employers who are enrolled in the JobKeeper scheme don’t have 
to use the JobKeeper enabling directions or agreements under 
the new Fair Work Act JobKeeper provisions. They can continue 
to give reasonable and safe directions for their eligible employees 
to work their normal hours of work (if they aren’t on authorised 
leave or absence). When an employee is working, they need to be 
paid either the amount of the JobKeeper payment or their usual 
pay for any hours that the employee does work in each fortnight – 
whichever is more.

When directing an employee to perform their normal hours of 
work, employers need to comply with their work health and safety 
obligations, and any flexible working arrangements that may apply.

If an eligible employee hasn’t been given a JobKeeper enabling 
stand down direction to perform no work (or isn’t already stood 
down on another basis), the normal rules about following 
directions to work apply. An employee can’t refuse an employer’s 
direction to perform work if it is reasonable and lawful (including 
having regard to work health and safety obligations and flexible 
working arrangements).

Employers and employees may also continue to make agreements 
about flexible working arrangements, including reduced hours and 
taking of annual leave and long service leave, that falls outside 
of the JobKeeper provisions, but such arrangements must only 
be by agreement with the employees concerned, and should be 
recorded in writing.

DISPUTES AND ENFORCEMENT
The Fair Work Commission (the Commission) has the power 
to hear disputes and make orders about the new JobKeeper 
provisions under the Fair Work Act.

Employees, employers, employee and employer organisations, can 
apply to the Commission to deal with a dispute. 

The Fair Work Ombudsman can enforce a number of the 
provisions relating to the JobKeeper scheme that are about 
ensuring minimum wages and conditions and misuse of 
JobKeeper enabling directions by employers.

If you need assistance in understanding your obligations in 
regards to JobKeeper, contact the MTA’s Workplace Relations 
team by calling 8291 2000. 

FLEXIBLE WORK ARRANGEMENTS 
DURING COVID-19
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How many businesses have operated under the same name in 
South Australia since 1882? Rosewarne’s Kadina has.

It is believed to be one of the oldest businesses to have traded in 
the same family with the same name in Australia.

John Henry Rosewarne started his Kadina blacksmith and 
cartwright business in 1882, passed it on to his three sons Francis, 
Norman and Clarence, after which Clarence’s son John (Jack) 
took over, followed by great grandson David and now great, great 
grandson Tom Rosewarne.

“I’m most proud to be the fi fth generation of the Rosewarne family 
to continue our tradition in the business,” said Tom.

“John Henry Rosewarne was the founder, which is why we are 
known as JH Rosewarne’s of Kadina.

“We fi rst started selling cars in 1903, with the Oldsmobile vehicle 
imported from America.”

Through his teenage years, Tom worked on and off for the family 
business part-time, while attending college and then university, 
coming on board full time in 2004.

He learned the trade by working through all the departments of the 
dealership, while also undertaking an internship at Claridge Holden 
in 2006. He returned to take up the position of sales manager and is 
now the Director and Dealer Principal.

Tom is appreciative of the opportunities he has been given, in 

both the Rosewarne dealership and learning the trade at Claridge 
Holden.

“Mike Claridge and Ross Fisher were fantastic,” he said. 

They allowed me to work with their team to experience a much 
larger dealership in a detailed manner.”

MTA MEMBERSHIP
Rosewarne’s Kadina has been a member of the MTA since 1935 
and it has been a two-way relationship, earning the benefi ts of 
membership but also giving back.

Tom is currently the MTA’s Mid North Zone Chairperson and has 
well-articulated views about the merits of the Association. 

“Being a member of the MTA allows you a sounding board on 
important decisions and information within the industry,” he said.

“The MTA is a good operation, which helps with issues such as 
superannuation, payroll and HR. At our zone meetings we welcome 
various industry guest speakers, which enhances our membership.”

COUNTRY SPORT
Tom believes that sporting clubs are the heart of a country 
community, especially the local football and netball clubs, which 
is why Rosewarne’s of Kadina sponsors many local sporting and 
community groups.

It’s not only through sponsorship that Tom has ‘put his money 
where his mouth is’, as he also played 180 games for the Kadina 
Football Club.

“While in town I also played football with St Peters and Adelaide 
University but my true club has always been at home with Kadina.

“David O’Leary, who is a salesman with the company, played over 
400 games of football with Kadina. Supporting local sport in the 
country is benefi cial, for the clubs and for our business.

20 LONG STANDING MEMBER
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“IT IS BELIEVED TO BE THE OLDEST 
BUSINESS TO HAVE TRADED IN THE 

SAME FAMILY WITH THE SAME NAME
IN AUSTRALIA.”

FIVE GENERATIONS SPANNING 138 YEARS
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“I have also played a bit of social basketball and love going for a ride 
during the week and on Saturday mornings – that’s social too but it 
can get a bit competitive at times!”

Another interest of the Rosewarne family is yachting, with Tom’s 
dad David a keen sailor, often taking trips to Kangaroo Island 
or the West Coast islands out of Ceduna, something that was a 
memorable father-son adventure when Tom was younger.

Tom only knew his grandfather Jack for a short period, as the World 
War II veteran passed away when Tom was only seven-years-of-age.

RESILIENCE
Why has Rosewarne’s Kadina survived for so long?

“It’s about getting the mix right,” Tom said. “It’s about being 
passionate about the industry, good customer service and retaining 
a good name in the community.

“While we have been a Holden dealer for such a long time, I’m 
disappointed they have pulled out of Australia but we have other 
opportunities, while remaining faithful to servicing Holden vehicles.

“A peak period for us was in the late 1980s, early 90s with the VN 
Commodore – it was amazing the orders we were taking and the 
vehicles we sold. In my time, 2013/14 was good, with decent markets, 
including Hyundai, with the emergence of the small car market.”

There have been many repeat customers at Rosewarne’s Kadina, 
including at least one who purchased a vehicle from Tom, his dad 
David and Grandfather Jack.

Three core values Tom has put in place are for Rosewarne’s Kadina 
to be customer centric, accountable and to uphold integrity, which 
has become the company’s mantra.

Currently there are 28 staff employed at Rosewarne’s Kadina, 
which includes being the RAA representative for Kadina and the 
surrounding area.

“For me the camaraderie in the car game is pretty special,” Tom 
said. “I enjoy dealing with customers, many who I know personally.”

Will there be a sixth generation? Tom and his partner Tessa have 
two daughters, Phoebe and Eliza, who are nine and 11, so the 
company will probably continue for at least another generation.

For pre-enrolment, enrolment, application and fee information:
8291 2000  |  wr@mtasant.com.au  |  www.mtasant.com.au/training
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Course Costs: $195 MTA members | $330 Non-members
Date: 9th September 
Delivery Mode: Theory and practical applications, available in person or as a live webinar. 
For further information, please go to: www.mtasant.com.au/training

PERFORMANCE MANAGEMENT, 
MISCONDUCT & DISCIPLINE

The way we do business is changing and you may need to look closer at the performance 
of your staff. Effective Performance Management, appropriate investigation and discipline 
for underperformance is essential for businesses wanting to protect themselves from unfair 
dismissal claims and to provide all employees with a safe work environment. 
This course will ensure management can recognise and effectively engage appropriate disciplinary action for 
employees displaying underperformance, misconduct or serious misconduct.

This course supplies practical learning on:
Managing your staff for best performance

Investigating employee misconduct

Conducting disciplinary meetings

What disciplinary actions are available

Ensure you follow the right steps so you don’t get hit with an unfair dismissal claim.
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Burk-press Automotive.

Adam Edwards at Claridge Crash.

Benjamin Pape, Northside. Jacob Davies, Heavylec.

Automasters Norwood.
Davide Feltrin, Branch Manager of Bare 
Co and new Vice Chair of FIMDA.

Joshua Balkwill at City Mazda.Taff from Taff’s Auto Repairs.Autofi x.

Karl Stead at Adelaide City Jeep.MTA Apprentice, Christopher Morgan with his 
Service Manager at Truck Hydraulics.

Patrick Carrig at Brown’s Garage.

Pro Auto & Glynde 
Radiators.
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DIVISIONAL NEWS
NEW CREDIT APPLICATION FORM
Are you looking for a way to better protect yourself against 
customers defaulting?

The MTA has developed a new Credit Application for automotive 
businesses to utilise in a case where customers wish to make 
arrangements for credit terms. This new Credit Application covers 
terms and conditions, increasing your enforcement options in the 
event of a default. 

We would also like to remind members that the MTA offers a Repair 

Authority form that can be used for work orders. This can be used 
in conjunction with the MTA’s Credit Application to demonstrate that 
an offer and acceptance were made by agreement.

The new Credit Application is part of a suite of forms tools 
available to members to use and better protect themselves. To 
access sample copies of these, login to the MTA’s Membership 
Portal: mtasant.com.au/login 

To order a Credit Application, Repair Authority or other forms, call 
the MTA’s Print and Stationery team on 8440 2666. 

BUSINESS DETAILS

FULL TRADING NAME  ...........................................................................................................................................................................................  ("Applicant")
(Is this Trading Name a Registered Business Name? YES NO ) 

REGISTERED COMPANY NAME  ................................................................................................................................................................................................

ACN / ARBN  ................................................................................................... ABN  ................................................................................................................

BUSINESS ADDRESS  ..................................................................................................................................................................................................................

................................................................................................................................  STATE  .......................................  POST CODE  ........................................

NATURE OF BUSINESS  ................................................................................ DATE BUSINESS ESTABLISHED  .................................................................

BUSINESS STRUCTURE Sole Trader Private Company Public Company Trust
Partnership Co-operative Incorporated Association Government Authority

PAID UP CAPITAL OF COMPANY (if applicable)  $ ...................................... NO. OF EMPLOYEES  .....................................................................................

BANK  ........................................  BRANCH  .........................................  BSB NO.  ....................... ACCOUNT NO.  ..................................................................

CONTACT DETAILS

POSTAL ADDRESS (if different to above)  ....................................................................................................................................................................................

................................................................................................................................  STATE  .......................................  POST CODE  ........................................

TELEPHONE  ......................................  FAX  ......................................  EMAIL  ...........................................................................................................................

CONTACT PERSONS - Accounts  ........................................................................................................  Telephone:  ..................................................................

- Purchasing  .....................................................................................................  Telephone:  ..................................................................

CREDIT REQUIRED

ESTIMATED AMOUNT OF MONTHLY CREDIT REQUIRED  $ ...................................................................................................................................................

OWNERS' / DIRECTORS' DETAILS

NAME  .............................................................................................................

PRIVATE ADDRESS  ......................................................................................

..........................................................................................................................

PHONE  ...........................................................................................................

DATE OF BIRTH  ............................................................................................

DRIVERS LICENCE NO  .................................................................................

NAME  .............................................................................................................

PRIVATE ADDRESS  ......................................................................................

..........................................................................................................................

PHONE  ...........................................................................................................

DATE OF BIRTH  ............................................................................................

DRIVERS LICENCE NO  .................................................................................

INSOLVENCY

Have any of the directors or proprietors been bankrupt or associated with an insolvent company? YES NO 

If Yes, NAME  ........................................................................................................................ YEAR OF BANKRUPTCY / INSOLVENCY  ..............................

TRADING REFERENCES (Please provide the names, addresses and phone numbers of four (4) current references.)

NAME ADDRESS PHONE

1.  ..................................................... .................................................................................................................................. (........) ..........................................

2.  ..................................................... .................................................................................................................................. (........) ..........................................

3.  ..................................................... .................................................................................................................................. (........) ..........................................

4.  ..................................................... .................................................................................................................................. (........) ..........................................
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EFTPOS FACILITIES
Commonwealth Bank 
The MTA offers ultra-competitive EFTPOS transaction 
rates for members through our partnership with 
Commonwealth Bank.
Please contact the Commonwealth Bank to find out the 
latest deal. T: 13 22 21

EMPLOYEE ASSISTANCE
Access Programs Employee Assistance Program 
Services to MTA members at the sessional rate of 
$130* (plus GST) without any retainer. Five convenient 
locations: Adelaide, Bedford Park, Elizabeth, Salisbury, 
Noarlunga.
T: 8210 8102 
www.accesssa.com.au

HEALTH INSURANCE

Health Partners 
MTA’s preferred Health Insurance Provider for 
Members, Members’ employees and MTA Staff. Their 
offer includes a 6% discount on any health insurance 
product when paid for by a direct debit and 6% discount 
on special corporate packaged products when paid for 
by direct debit. Importantly it does not matter whether 
you are simply looking for basic extras covers or the 
top level hospital and extras cover, the discount will still 
apply. For more information contact the Health Partners 
Sales Team. 
T: 1300 113 113  E: sales@healthpartners.com.au
www.healthpartners.com.au/MTA

FINANCE
Working Capital Finance 
MTA’s partner in working capital services offers 
members factoring at a discounted rate of 1.75%* 
and is only available to MTA members! No business 
financial statements - no details on your assets - no 
details on your other liabilities.
T: 02 9968 2328  E: admin@workfinance.com.au
www.workfinance.com.au

ENVIRONMENTAL ADVICE

GreenStamp 
MTA Members can benefit from environmental 
compliance advice, briefings, training and on-site 
assessments. GreenStamp is an accreditation program 
that recognises and promotes businesses which have 
implemented sound environmental practices. 
T: 8291 2000  E: IContact@mtaofsa.com.au 

SAFETY SIGNS

SOS Safety Signs
No matter the size of your workplace, safety signs are 
vital for ensuring the safety of your employees. Whether 
you are directing them where to go, restricting certain 
areas or alerting them to hazards, SOS Safety Signs has 
all your signage needs covered.
T: (08) 8266 3600  W: www.sossafetysigns.com.au/

PARTS BUYING

Capricorn 
Capricorn Society Limited is the largest independent automotive parts buying 
co-operative in Australia, providing the majority of parts and services to 
mechanical workshops, service stations and crash repairers throughout the 
country. Call toll free to find out how you can save your business both time 
and money. 
T: 1800 EASIER (1800 327 437) 

BDO
BDO is one of the largest full service accounting and 
advisory firms in Australia. At BDO we are committed to 
the automotive industry, having provided a broad range 
of services to a wide range of clients in the industry 
for over 30 years, and now look to extend that to MTA 
members. Contact Steve Fimmano.
T: (08) 7324 6046  E: Steve.fimmano@bdo.com.au
www.bdo.com.au

ACCOUNTING

MTA Group Training Organisation 
When you host an apprentice through MTA, you don’t 
have to worry about advertising, interviewing, medical 
checks or being the legal employer for the Contract 
of Training. We shortlist based on the criteria you set, 
meaning we’ll find you an apprentice that is right for your 
business. Forget WorkCover, payroll tax, annual leave, 
sick leave, training fees, wages and super - we’ll take 
care of that. And there’s more - MTA Field Officers also 
conduct regular workplace visits and contacts to ensure 
you and your apprentice have the support you need. 
T: 8241 0522  E: adminroyalpark@mtasant.com.au

APPRENTICE HOSTING
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WORKPLACE COMPLIANCE
MTA Audits 
The MTA can provide WHS & HR workplace inspections 
and provide recommendations and support to fi ll the 
gaps required.
T: 8291 2000
E: wr@mtasant.com.au

CORPORATE MEMBERSHIP

The Qantas Club
The MTA Corporate Qantas Club membership scheme is open for MTA 
members and their partners and offers considerable savings. MTA members 
save $220* upon initial application and reduced annual renewal fees.

UPSKILLING TRAINING
MTA Registered Training Organisation 
MTA offers Upskilling courses to upgrade the skills of 
qualifi ed automotive technicians. Courses include Air 
Conditioning, Common Rail Diesel, Forklift, Hybrid & 
Battery Electric Vehicles, Recognition of Prior Learning, 
SRS Airbags, Welding Qualifi cation Preparation Course, 
Welding Qualifi cation Test and Wheel Alignment. 
Members receive a discounted price on courses. 
T: 8241 0522
E: adminroyalpark@mtasant.com.au

WORKPLACE RELATIONS & IR TRAINING
MTA Training
MTA offers courses designed to help manage people, 
ensure compliance, navigate the complex regulatory 
environment & tackle diffi cult workplace issues. Courses 
include WHS & Safe Work Compliance, Show Me the 
Money (Debt recovery in your business), Worker’s 
Compensation - The good, the bad and the ugly, 
Bullying - Behaving badly, In Service Testing & Tagging, 
Emergency Warden (Fire Warden Training), NHVL (Chain 
of Responsibility), IR/HR Masterclass, Tough Talks, 
Manage your Workers IR/HR Basics, Payroll Training, 
ACL Training and Christmas Essentials. Members 
receive a discounted price on courses. 
T: 8291 2000  E: IContact@mtasant.com.au

PRINTING & GRAPHIC DESIGN

MTA Print 
MTA Print is your one stop shop when it comes to 
your printing needs – we are more than just business 
cards!  We are small run digital & offset specialists, with 
services including motor trades stock stationery, forms 
& products ($25 trade plate covers), an in-house graphic 
designer for your logos, printing, digital advertising and 
social media, special product sourcing (you ask, we fi nd), 
books, pads, sequential numbering and perforation for 
invoice books, job cards, fl yers, stickers (service & lube 
as well), booklets and training manuals.
MTA Members get a 20% discount on all products. 
They’re hot for everyone.
T: 8440 2666  E: print@mtaofsa.com.au
www.mtaofsa.com.au/print-stationery

OFFICE SUPPLIES

Offi ceworks 
The Offi ceworks partnership gives business pricing only available to MTA 
members on a wide range of offi ce essentials, by signing up to a 30 Day 
Business Account, as well as free delivery across South Australia including 
regional areas, excluding large or bulky items.
www.offi ceworks.com.au/mtasa

SUPERANNUATION

MTAA Super 
MTAA Super is the national industry-based super fund 
that has proudly served the motor trades and allied 
industries for over 25 years. We make administering 
super simple and effi cient. It’s what makes us the 
preferred choice of over 40,000 employers. Call 1300 
362 415 or visit mtaasuper.com.au/employer-benefi ts 
You should consider the PDS in making a decision.
T: 1300 362 415
www.mtaasuper.com.au

BUSINESS PARTNERS INDEX



 Change lanes 
to MTAA Super
Get retirement 
ready with 
a strategy 
tailored to you.

You’ve worked hard to get to where you are. And just like your career, 
it’s going to take planning to make the most of your retirement.

MTAA Super offers low-fee retirement options that can help you 
ease into retirement or say goodbye to work for good. Speak to us 
about a personalised retirement strategy.

1300 362 415 
mtaasuper.com.au/retirement-ready

MTAA Super is issued by Motor Trades Association of Australia Superannuation Fund Pty Ltd (ABN 14 008 650 628, AFSL 238718), Trustee of the MTAA Superannuation Fund (ABN 74 559 365 
913). Motor Trades Association of Australia Superannuation Fund Pty. Limited has ownership interests in Industry Super Holdings Pty Ltd and Members Equity Bank Limited. The information 
provided is of a general nature and does not take into account your specific needs or personal situation. You should assess your financial position and personal objectives before making any 
decision based on this information. We also recommend that you seek advice from a licensed financial adviser. You should consider the Product Disclosure Statement (PDS) for MTAA Super 
in deciding whether MTAA Super is appropriate for you. The PDS can be obtained by calling MTAA Super on 1300 362 415 or visiting mtaasuper.com.au/handbooks

Change lanes and explore our low-fee retirement options today. 
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Following an extensive review of options 
to provide information about fuel prices
to motorists, the State Government
will deliver real time petrol pricing in
South Australia. Legislation has been 
introduced into Parliament, to enable
the implementation of a fuel price 
information scheme, which will
require mandatory disclosure of fuel 
prices in SA. 

While there are some fuel price apps 
available at the moment, they do not 
cover all retailers in SA. By introducing 
a mandatory scheme, motorists will 
be able to fi nd the cheapest fuel at any 
time, and importantly motorists will be 
able to report any price mismatches to 
Consumer and Business Services (CBS) 
for investigation.

Feedback will be sought from key 
stakeholders and fuel retailers to inform 

the drafting of Regulations that will set out 
the fi ner details regarding the operation of 
the scheme.

Once the legislation has passed, the 
State Government will undertake a 
procurement process to engage a third 
party data aggregator. The data will be 
made available for free to private app 
developers. Once in place, the fuel price 
reporting scheme will run as a trial for
two years.

As part of the review process leading 
up to this decision, the South Australian 
Productivity Commission (SAPC) 
investigated potential models to increase 
transparency of fuel prices, including the 
models in place in other jurisdictions. Fuel 
price transparency schemes currently 
exist in four jurisdictions: Western 
Australia; New South Wales; Northern 
Territory; and Queensland.

The SAPC report notes that the cost of fuel 
is infl uenced by many factors, including 
overseas and local market forces, and that 
price cycles continue to exist where real 
time monitoring is in place.

After considering this report, the State 
Government has chosen to pursue a real 
time fuel pricing scheme similar to that 
currently operating in Queensland, to help 
motorists to save money, by enabling 
them to make an informed choice about 
where and when to buy fuel.

Links to the Productivity Commission’s 
report and the State Government’s 
response are available from cbs.sa.gov.
au/news/real-time-petrol-pricing.

More information about the scheme 
will be provided to the Motor Trade 
Association of SA over the coming months 
as this project develops.

HELPING SA MOTORISTS TO FIND 
THE BEST FUEL DEAL
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to MTAA Super
Get retirement 
ready with 
a strategy 
tailored to you.

You’ve worked hard to get to where you are. And just like your career, 
it’s going to take planning to make the most of your retirement.

MTAA Super offers low-fee retirement options that can help you 
ease into retirement or say goodbye to work for good. Speak to us 
about a personalised retirement strategy.

1300 362 415 
mtaasuper.com.au/retirement-ready

MTAA Super is issued by Motor Trades Association of Australia Superannuation Fund Pty Ltd (ABN 14 008 650 628, AFSL 238718), Trustee of the MTAA Superannuation Fund (ABN 74 559 365 
913). Motor Trades Association of Australia Superannuation Fund Pty. Limited has ownership interests in Industry Super Holdings Pty Ltd and Members Equity Bank Limited. The information 
provided is of a general nature and does not take into account your specific needs or personal situation. You should assess your financial position and personal objectives before making any 
decision based on this information. We also recommend that you seek advice from a licensed financial adviser. You should consider the Product Disclosure Statement (PDS) for MTAA Super 
in deciding whether MTAA Super is appropriate for you. The PDS can be obtained by calling MTAA Super on 1300 362 415 or visiting mtaasuper.com.au/handbooks

Change lanes and explore our low-fee retirement options today. 
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Your business may not have closed during the Covid-19 shutdown 
but many of your commercial clients may have shuttered their 
operations. Some of your private clients may be on reduced hours 
or have been stood down to get through the lockdown period.

When others are cutting, it’s counterintuitive not to follow in their 
footstep.

However, a Harvard Business Review article warns against 
lemming-type behaviour:

“Although it’s wise to contain costs, failing to support brands 
or examine core customers’ changing needs can jeopardize 
performance over the long term.

“Companies that put customer needs under the microscope, 
take a scalpel rather than a cleaver to the marketing budget, 
and nimbly adjust strategies, tactics, and product offerings 
in response to shifting demand are more likely than others to 
fl ourish both during and after a recession.”

BE NIMBLE
An effective digital marketing strategy needs to be nimble, to take 
advantage of unexpected market opportunities. For example, 
when there was a rush on car batteries not long ago, you could 
have run a dedicated online advertising campaign. This could 
have been supported with a dedicated page on your website, with 
content on how to jump start a battery – and advice on when you 
need a new one.

This is adapting your strategy to the needs of your customers. 

RESEARCH THE MARKET
Pay attention to what other companies are doing, both in South 
Australia, interstate and overseas. Actively search out great ideas.  

For example, reward referrals. Or offer a discount voucher for their 
next purchase.

COMMUNICATE WITH YOUR CUSTOMERS
Did you close and reopen? Are you no longer taking online 
bookings for the foreseeable future? Is there a new process they 
need to follow when they drop off their car? 

Too many consumer-facing companies are not updating their 
websites. If you leave people in the dark, they will quickly move 
on to the next company unless you have built up solid customer 
loyalty.

Be honest, respect them and they will appreciate it. Also, don’t 
presume that people will remember all of your products and 
services. You need to keep in touch with your ‘old’ clients and 
remind them.

PARTICIPATE AT MOTORING-RELATED EVENTS
Embrace your passion. People have been stuck inside and are 
jumping at the chance to get out. If your business is too quiet, 
support local motoring events. Offer prizes to the organisers. Set 
up a stand. Get along and get known.

SOCIAL MEDIA AND ONLINE PLATFORMS
Your presence on social media gives you the chance to interact 
directly with your customers. How good is that!

For example, a Facebook Messenger question is often one step 
away from a sale. Answer it promptly – even after hours – and 
you will fall in love with your success rate via these channels. 

MARKETING IN A REOPENING ECONOMY

28 WEB COLUMN
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CLASSIFIEDS

RIVERLAND MOTOR GROUP is seeking an 
experienced Motor Mechanic / Technician 
to join our service department team. This 
is a permanent, full time position based in 
Loxton, Riverland. 

Our successful candidate will have 
experience working with one or more of 
our brands (Ford, KIA, LDV & Used Dealer), 
diagnostic repairs, workshop practices, 
customer service and have a strong desire 
to progress their career. Email Resume to 
– manager@riverlandmg.com.au 

EXPERIENCED MECHANIC We are looking 
for an experienced mechanic with at least 5 
years post apprenticeship experience who 
is adaptable between the workshop and 
the office, great diagnostic skills and the 
ability to guide apprentices. Our workshop 
specialises in brake and clutch installation/
servicing of all vehicles and authorised 
manufacturer of a range of. This position is 
available in Darwin City, Northern Territory. 
Assistance is available to relocate. Please 
contact adminpksc@bigpond.com

QUALIFIED DIESEL MECHANIC WANTED 
Casual or full-time option available. Please 
contact 08 8465 7380 or pipli@pipli.com.au.

MOTOR MECHANIC Full time, permanent 
position. Fully qualified mechanic required. 
Good remuneration available and great 
team environment. Please contact 
Willaston Auto Body Repairs on 85222287 
or enquiries@willastonauto.com.au

HEAVY VEHICLE TRAILER MECHANIC 
WANTED. Experience with brake relines, 
suspension repairs, welding and wiring. 
Light vehicle mechanics encouraged to 
apply. Laundered overalls after qualifying 
period. Salary negotiable, dependent on 
experience. We are a quality assured and 
family owned South Australian company. 
Resume to mike@tcbrake.com.

REPCO AUTHORISED SERVICE has 
positions available for Mechanics and 
Managers. Experienced and/or qualified. 
Work near home with 56 sites all around 

Adelaide metro and country SA. Looking 
for a change? We offer benefits above the 
award. Great career opportunities. Email 
kclark@repco.com.au.

ADELAIDE VEHICLE CENTRE is seeking 
sales trainees due to expansion. Please 
contact David Vincent at avcsales@
bigpond.com.

WANTED TO SELL

ADELAIDE BRAKE & MECHANICAL - 
Complete 1973 Chrysler 440 engine and 
727 transmission to suit overhaul. Engine 
was running when removed from Dodge, 
has heavy duty webbing on big ends, $3500 
(Neg the lot). 22-ton capacity air/hydraulic 
truck jack near new condition, surplus to 
needs $600. AMMCO brake shoe radius 
grinder spare surplus machine works A1 
$600. Ask for John (08) 8349 9934.

6.5L V8 Turbo Intercooled Diesel GU Patrol 
Conversion Kit. Kit is suited to ZD30, TD4.2, 
BT4.5 & BT4.8. Comes with absolutely 
everything to adapt into a GU Patrol. Has 2 
year or 60,000 km warranty. $18,000 ono. 
Please contact Scott Jeffries 0418 821 269.

WHYALLA BUSINESS FOR SALE. Natrad 
Franchise. Radiators, air-conditioning, 
mechanical services and repairs. Including 
log book services to all makes and models. 
All enquires, call 0428 844 605.

MOLNAR 4 POST HOIST - Wheel alignment 
compatible (rear slip plates included), 
2 Jacking beams - 2 tonne lift each. 
Disassembled and ready for pick up. 
Serviced regularly by licensed repairer. 
Cables replaced about 5 years ago. Ramps 
extended for easy access of lower cars. 3 
phase. $4,500 ono – Pick up Swan Reach, 
SA. Contact 0429 702 256.

NISSWRECK – Nissan & Renault 
Specialists. Now dismantling all makes 
and models: 4x4, commercial and 
passenger cars. European vehicles also 
in stock. Need it fast? We have it on the 
shelf! 59 South Terrace, Wingfield SA 5013. 
P: 08 83470111 E: sales@nisswreck.com.
au W: www.nisswreck.com.au

The Dirt Off Road Campers has Adelaide’s 
best and largest range of off-road hybrid 
vans. CCIASA Award Winning Dealer. For 
more details go to www.thedirt4wd.com.
au or visit our showroom at 26 Light Cres, 
Mt Barker SA. 

SA OIL RECOVERY. Parts washer solvent 4 
sale. Free waste oil collection. Rag and oil 
filter collection. Phone 0408 876 552.

ALTERNATORS $42 HEADLIGHTS $39 DISC 
BRAKE ROTORS $28 RADIATORS $71 GAS 
STRUTS $15 As Adelaide’s largest self-serve 
auto dismantler, U-PULL-IT has over 3,000 
cars at our mega yards located North, South 
and Central. Find our whole stock list online 
at upullit.com.au. We are always buying, 
tired, damaged cars at upullit.com.au.

CARAVANNING & CAMPER TRAILER 
NEEDS Refurbishing a new or old caravan? 
Need parts or advice? Want to book a 
service or repair? Looking for a new or 
used van? Contact Dario Caravans & 
Repairs Ph: 08 8277 4388 or email: info@
dariocaravans.com.au. We are here to 
help with all your Caravanning & Camper 
Trailer needs.

WANTED TO BUY

GOOD, CLEAN CARS WANTED. 4x4s and 
utes. Consignment welcome. Please phone 
Jay from Richards Utes on 0408 081 294.

WRECKING PLUS MORE. One of South 
Australia’s largest auto recyclers. We recycle 
most makes and models from the 60’s to 
current. Always buying wrecked, defected, 
end of life vehicles, cars, trucks, buses, 
utes, 4x4 and SUV. Locations at Greenacers, 
Lonsdale, Port Wakefield and Port Augusta. 
Contact pw@wreckingplusmore.com.au or 
call 8369 1111.

NISSAN & DATSUN DISMANTLERS. We 
have/want NISSAN Pulsar * NISSAN Tiida * 
NISSAN Skyline * NISSAN Micra * NISSAN 
Bluebird * NISSAN Pintara * NISSAN Silvia * 
NISSAN Maxima DATSUN 1000, 1200, 120y, 
SUNNY 1600 180b, 200b, 240k Bluebird & 
Stanza models in all body types *NISSAN 
4X4, van & utes. Wrecking late model 
NISSAN Xtrail, Daulis. FREE CAR PICK UP. 
Grand Auto Wreckers - NISSAN & DATSUN 
SPECIALISTS www.grandauto.com.au or 
call 8382 6066. 

EMPLOYMENT OPPORTUNITY

To include a free classified in the September 2020 edition of Motor Trade, email your listing of no more 
than 50 words to Madelaine Raschella at mraschella@boylen.com.au by Friday 14th August 2020.



M O T O R  T R A D E  www.mtasant.com.au

Frank Agostino (Chairman) 
Agostino Group

Peter Roberts 
OG Roberts & Co

Neville Gibb 
Gibb & Sons Pty Ltd

John Hitchcock 
Dial-a-Tow and Active Auto Centre

Clive Polley 
Independent Components

Mark McGuire 
Adelaide Car Parts
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08 8179 9900 lane@laneprint.com.au laneprint.com.au

Contact us to discuss how large format 
printing can bring your brand to life.

LaneIMPACT 
Signage and 
display solutions

LaneIMPACT

LaneIMPACT 
Signage and  
display solutions

LaneIMPACT 
Signage and  
display solutions
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Signage and  
display solutions
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Signage and  
display solutions

STREET SIGNAGE

POSTERS FENCE MESH

PULL UP BANNERS A FRAMES
La

ne
IM

PA
CT

FLAGS

MAKE A  
VISUAL IMPACT
Maximise the use of your promotional space and increase 
your brand visibility with striking display material and  
eye-catching signage. We have the production solutions  
to deliver on all of your indoor and outdoor point of sale.

SIGNAGE  
AND DISPLAY 
SOLUTIONS



We’ve walked 
in your shoes.  
That’s how we 
know what you 
need to run. 
Since 1974, we’ve understood what our Members Since 1974, we’ve understood what our Members Since 1974, we’ve understood what our Members Since 1974, we’ve understood what our Members Since 1974, we’ve understood what our Members Since 1974, we’ve understood what our Members 
are up against. That’s why we cover what’s are up against. That’s why we cover what’s are up against. That’s why we cover what’s are up against. That’s why we cover what’s are up against. That’s why we cover what’s 
important. Whether it’s access to suppliers and important. Whether it’s access to suppliers and important. Whether it’s access to suppliers and important. Whether it’s access to suppliers and important. Whether it’s access to suppliers and important. Whether it’s access to suppliers and 
parts, operations and service data or financial parts, operations and service data or financial parts, operations and service data or financial parts, operations and service data or financial parts, operations and service data or financial 
assistance and business protections, we make assistance and business protections, we make assistance and business protections, we make assistance and business protections, we make 
sure our Members get what they need to run a sure our Members get what they need to run a sure our Members get what they need to run a sure our Members get what they need to run a 
successful business.successful business.

TM

Join Australasia’s largest automotive cooperative
join@capricorn.coop | capricorn.coop |  1800 327 437 


